


A smoking education resource for those working with 11–16 year olds
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Electronic cigarettes, or e-cigs as they have 
become known, are hand-held nicotine delivery
devices that contain no tobacco. They are aimed at
those who want to stop smoking. They work by
having a re-chargeable battery operated heating
element that vapourises nicotine which is
contained in a replaceable cartridge. Users
‘smoke’ the device by inhaling in the nicotine filled
vapour thus giving rise to the description of ‘vaping’
instead of smoking. Some e-cigarettes are made to
look like cigarettes, others to look like cigars,
pipes or even USB memory devices.

There is no quality control application to the 
manufacture of e-cigarettes. They can be made in
different flavours, including chocolate and bubble
gum and in different colours which, according to
some people, make them attractive to children and
young people and thus increase the likelihood of
youngsters becoming addicted to nicotine.

By 2016, any manufacturer selling these products
will have to be licensed. The big public health
question is ‘Are they safe’? The answer is that no
one as yet can be sure. The manufacturers claim
they are safe, however, what research that has
been done has been commissioned by the
manufacturers and no peer review processes
have taken place. According to Pru Talbot, a 
Toxicologist at the University of California, 
Riverside, her research has revealed that of six 

different brands of e-cigs acquired over the 
Internet all had cartridges that leaked, there 
was no information about content, expiry date or
nicotine levels.

One manufacturer of e-cigarettes has been 
advertising them as ‘completely harmless’.
However the Advertising Standards Authority
(ASA) have ruled (January 2013) that their claim
was misleading and will not be allowed. They
reasoned that the evidence the company had
submitted was based on toxicology reports on
individual chemical components not on their
combined effect; tests had been done on animals
not humans; and no tests had been subject to
controlled clinical trials therefore they could not
reasonably make the claim that their product
was ‘completely harmless’.

One man in America can vouch that such products
are not ‘completely safe’ given that he lost all 
his teeth, part of his tongue and had his room
damaged by flying, hot debris when an e-cigarette
battery exploded in the e-cigarette he was using.

The debate is bound to continue. Advocates will
argue that the e-cigarette is safer than a normal 
cigarette, if only because of the absence of
tobacco, whilst opponents will point to the lack
of clinical trials and evidence regarding longer
term safety concerns. 
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Aim:
To consider how women are affected by smoking and the
implications of this.

Learning outcomes:
The young people will have:

w Considered how advertising has targeted women in 
particular and will be able to discuss why this was done
and what techniques they used to attract female smokers

w Understood how tobacco use particularly affects the 
health of women, unborn babies and children.

Resources:
w One copy of Resource Sheet 22: Advertising, 
women and smoking for each pair/small group

w One copy of Resource Sheet 23: Advertising, 
women and smoking quiz for each pair/small group

w One copy of Resource Sheet 24: The effects of 
smoking on women – body outline for each 
pair/small group

w One copy of Resource Sheet 25: The effects of 
smoking on women – information for each 
pair/small group

w Pen or pencil for each pair/small group
w (Optional) Laptops/access to computers.

Activity:
w Divide the group into pairs/small groups and give each 
a copy of Resource Sheet 22: Advertising, women 
and smoking and Resource Sheet 23: Advertising, 
women and smoking quiz. Ask the pairs/small 
groups to read carefully through Resource Sheet 22 
and then answer the questions on Resource Sheet 23 

w Once all the pairs/small groups have completed 
Resource Sheet 23, clarify the answers and discuss 
each question, focusing on the ethics of how tobacco 
companies target women. Draw out the techniques 
used, for example imagery, association with emotions, 
with affluence, equality and production techniques 
including changing the shape and size of some 
cigarettes to make them more appealing to women, the
addition of filter tips and the packaging. In summary, 
ask the group some of the following questions: 

- Why is there so much attention given by society to
‘body image’ ?

- Why do women think that they should look a 
certain way?

- Why might younger women be more vulnerable to 
the idea that smoking will keep them slim?

- Why isn’t smoking such a good way to lose weight?
What other ways would be healthier?

w The second activity considers how the health of women
in particular can be affected by smoking. It also 
includes reference to men’s health and that of unborn 
babies and children. This is an activity where the young 
people read the statements and identify on an outline 
drawing which parts of the body might be affected 

w Using the same pairs/small groups, give them a copy 
of Resource Sheet 24: The effects of smoking on 
women – body outline and a copy of Resource Sheet
25: The effects of smoking on women – information
and ask them to complete the task. Alternatively, draw 
a large outline of the body, read out the information 
from Resource Sheet 25 statement by statement and, 
as a whole group, complete the task

w Display and discuss the findings.

Reflection/Review:
w Ask the group:
- How did you feel about the activities?
- What surprised you about any of the information?
- How do you, and women in particular, feel about
being the target of the type of the sort of advertising 
that tobacco companies have used?

- How do women who smoke have more to lose in
health terms than men who smoke?

Extension activities:
w Research the topic of ‘Women and smoking’ and ask 
them to prepare a short presentation on their findings of 
the effects of smoking on women’s health and wellbeing 
in either written, verbal or visual format. Checkout the 
www.ash.org.uk website and, in particular, the fact
sheet ‘Smoking and reproduction’

w Hold a debate with the motion ‘This House believes 
that, in searching for equality, women unintentionally 
promoted smoking in their sisterhood’

w Hold a debate with the motion ‘This House believes that 
we should be proud of the body that we have and not 
pander to the images portrayed in the media and by 
advertisers’.

Women and smoking
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w This is an activity that enables young people to learn 
about how tobacco companies used women’s search 
for equality as a vehicle to promote smoking amongst 
females. It also focuses upon aspects of body image 
used by advertisers to attract women to smoking by 
linking reduced body weight with smoking. Various 
techniques used by tobacco companies, through 
advertising and sponsorship in a changing world, are 
highlighted. It also informs them about the impact that 
smoking can have on women, unborn babies and 
children, in addition to the damage that can occur to 
men as well as women

w You can raise questions about how a mainly male 
advertising industry used the aspirations of women in 
pursuit of equality to promote their own products

w You can raise issues linked to smoking and parenthood 
and the responsibility men and women have for the 
next generation’s health

w The answers to Resource Sheet 23 quiz:

Facilitator prompt sheet:
Women and smoking

1) bA

2) a, b, cA

3) b, cA

4) a, b, cA
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Resource Sheet 23:
Advertising, women and smoking quiz

Tick as many as you wish for each answer

1. Why was tobacco advertising aimed at women introduced?

a) Because smoking was seen as ‘dirty’ and if women could be persuaded to smoke this
image of smoking would change

b) Because women wanted equality with men

c) Because fewer women had jobs so more women had more time to be able to smoke

2. How did tobacco companies use television advertising to attract women smokers?

a) By claiming smoking helped women to stay slim

b) By making smoking look glamorous

c) By suggesting women who smoked were independent and equal to men

3. How did tobacco companies alter their cigarettes to appeal to women?

a) They made them cheaper for women to buy

b) They made the cigarettes longer, slimmer and more elegant

c) They included a filter tip

4. How did tobacco companies get around television advertising bans and still target
women?

a) By sponsoring sporting and entertainment events

b) By using famous female role models

c) By putting their logos and brand colours on clothing, cars and products associated
with events that were being sponsored
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